Artistic writing of company and people
Teike Aselbergs, one of two members of artistic firm “Orgacom”, has recently announced her work to citizens of Belgrade in Belgrade gallery Ozon.
Would you like to have some artist make an artistic piece about you? Wouldn’t it flatter you if he could create a sculpture, artistic installation, photography or something similar on the basis of what you do, how do you behave and how communicate with your environment? 

Dutch artists gathered in company “Orgacom“ are interested in exactly this type of “muses”. It is a group of Amsterdam artists that use national groups, or employed groups of some companies and organizations. In Belgrade’s gallery Ozon Teike Aselbergs, one of the members of “Orgacom”, has recently
presented the way that she works and has announced that citizens of Belgrade will become a subject of one of her next works of art. 
Teike Aselbergs and Elias Tielman, that form the artist duo “Orgacom”, have turned into studying the culture of groups what remained their main occupation after graduating on Rietweld Academy and on the Sandberg Institute in Amsterdam. As Teike Aselbergs explained to her Belgrade audience “Orgacom” is interested in people that share same business area, that meet and communicate daily. For indents of artwork, Aselbergs and Tielman create sculptures, pictures, photographs and artistic installations that represent organizational culture of a concrete firm, city or community.

I was interested to see what kind of function work of art can have in business or life environment. Works with my inscription aren’t displayed in galleries, nor do they decorate private collections. They become part of business or street environment. That is how people who were the subject of my work become surrounded by my art – explains Teike Aselbergs.

A pole in the office of a Dutch company was transformed into a work of art of Teike Aselbergs. Turning it into unique installation, Aselbergs projected wishes, hopes and relationships of employees. If her artistic task is to constantly search for an answer to the question: What is a group?”, then in concrete case her business assignment is to find out what kind of group orders her work.

It isn’t true that all ordered pieces are pretty, hollow and meaningless. I am not a designer, but an artist and my every work has an idea and a meaning. That is why my art company has much fewer clients than the designer companies.


It is logical that a group of employees refuses the work for which by their opinion doesn’t represents them in strong enough light – ads artist that lives in Amsterdam, but is living in Istanbul for some time already.

If a work that the company orders is not a “nicely designed thing”, but portrait of group seen by the eyes of an artist, why does company management dials the number of “Orgacom” in the first place?


As Teike Aselbergs emphasizes, this is possible for three reasons. First is celebration of company’s anniversary which they want to denote in a material but a spiritual object. Second is vanity of company leaders who want to leave a lasting artistic record of themselves and their employees. Finally, many corporations are collectors of artwork and a “signature” of Dutch artists complements their collections. 

The duo of artists that creates under the “Orgacom” brand, thereby never chooses their medium in advance. After talking to clients, members of the group, after observation of their behavior, Aselbergs and Tielman determine the form, material and message of their work. 

Painter, photographer, sculptor, performer...

Upon insistence of one Belgrade woman who was sitting amongst the audience in Ozone, and asking for Teike Aselbergs to precisely explain which she is: painter, photographer, sculptor, performer or something else, the guest from Holland used the technique that she uses on her more conservative clients:

The division of modern art is not made by the criteria of media. I am educated to express myself in various ways. Knowing my audience in advance doesn’t changes the fact that I am an artist. 

Citizens of Belgrade, come in…


For now it isn’t known how “Orgacom” will shape the spirit of Belgrade, but Teike Aselbergs wanted to reach the information about how citizens of Belgrade see themselves in an interesting way. She composed the beginning of two sentences, and manner in which citizens of Belgrade finish these sentences will shape the work they have inspired. You can send your endings at asselbergs@orgacom.nl on Serbian or English language. Beginning of these sentences is:

There was one businessman, who lived abroad and one day that businessman meets an old friend from school and they decide to go for a coffee…
J. Stevanovich
[published: 25.08.2007.]
